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MODULE 3: Digital Communication, Content Sharing and
Responsible Practices. How to share the digital content
through digital platforms?

CONTENT 5: How to post on social media
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% LOCALRR® - SOCIAL MEDIA IS AN IDEAL TOOL FOR
FARMS

- FARMING IS VISUAL, OFFERS STORIES

- PEOPLE CARE ABOUT FOOD:

* Many are craving a connection to food and nature.
» People from all corners of the world are sharing photos of what they eat.
» 373.8M posts on Instagram for #food and 2.4M posts for #localfood to date.
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Full Belly Farm

724 28.4K 153

Promote Edit Profile

Organic fruits, vegetables, animals, and
humans grown in the beautiful Capay Valley in
Northern California. #fullbellyfarm
fullbellyfarm.com/

16090 County Road 43, Guinda, California

Yellow Doll
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https://www.youtube.com/watch?v=AchIWfoLnTQ
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| Key points to post on INSTAGRAM

WHAT: WHEN: HOW:
CONTENT CONNECTION
TIME
« Tell a story: short, current reality, routine: « Shedule * Use # hashtags
operation, products, farm * You may post less in the off season, but ¢ Read and reply to comments
* Add emphasis on the areas wanted to don't stop posting completely » Share, comment, likes, links
advertise: crops, livestock, food, events, tips *  Best times to post on social media: » Tag profiles @
» Promotion, sell products > 0On weekdays between 10am and 3pm °* Follow and interact with other
m e & oo sios . (people browse before work and during businesses, influencers,
! : = - lunch). customers
= gt " % On the weekend there is less activity *  Edit and take good but casual
(people are out). photos: light, filters, selfies,
e % (On o Sunday  evening  activity returns special moments
(people is ready for another working
week).
ot ooy v you I fisho i AUNANAL , :
LIKES COMMENTS SAVES SHARES

B vQv A

@ Liked by lylaschoenig and 1,812 others

https://www.youtube.com/watch?v=enqgleH7wdxs
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https://www.youtube.com/watch?v=AchIWfoLnTQ
https://shorturl.at/WaMyJ
https://www.youtube.com/watch?v=enq1eH7wdxs
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| Features to post on INSTAGRAM

POSTS
/
STORIES REELS B OOSTING INSIGHTS
POSTS
» They last only 24h * Reels:videosof 60  + Photo or multiple * Audience demographics,
» Moments of your day, seconds to share, photos in your feed analytics and behavior :
face time: share pictures multi-clip, with audio 60 seconds videos interactions, age range,
or short videos » Boosted posttoa gender, followers...
L targeted audience
Highlights :
gty showed like a
 Keep important stories sponsored ad

forever in your profile page Selling products

Live _
e Tag a product in the post
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STORIES

* Interactions
(questions, surveys)

» (TAs and promotions

e Minimal effort

» Personable

Functions to post on INSTAGRAM

REELS

« Make engaging
educational content easily
Jump on current tren and
tie your content to other
trending topics

POSTS
/
BOOSTING
POSTS

 Promotion
Advertising

INSIGHTS

Explore follower
demographics and
behaviour

View post metrics
Evaluate stories metrics
View paid ads and boosted

Live Selling products posts data
» Streaming video / broadcast live « To see the price and product
» Allows users to watch and comment « [t will drive to your ecommerce website

« Show them behind-scenes aspects
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Appearance of posts on INSTAGRAM

asapconnections
. forvillagers ? @ @
Lady Luck Flower Farm

1333 3 1,387

Posts rs  Following

Elmﬂ:inq chc:oku
"i’urp!.- tomatoes !~

ASAP

ASAP's mission is to help local farms thrive, link
farmers to markets and supporters, and build healthy
communities through connections to local food.

-1
306 W Haywood St, Asheville, North Carolina

Edit Profile Promotions Contact

Opinel Folding + «
Garden Knife

Experience  CSAFair  Farm Confe.. Farm

< Photo )

asapconnections

Qv A

200 likes

forvillagers Another tool we've had for 15 years! We
use our #opinelknife for everything from harvesting
these beat-up collard greens that have... more \

Promote Edit Profile

Luke Freeman “Thanks to | had this

whoever angst about

created switching
Local Line’ sales .

This post is doing b B5% of
e
wider audienc

TE— [ Promee | Qv N
Qv R

Liked by firandforest, mifreemand and 157 others.
buckets ang

Farmer at #freckledhenfarm, co-owner of
@thelreckogdies
@NCAT_org €3 °

_@@m

ar.. PestControl Garden Tour Gard,

Co-funded by
the European Union

Source: Instagram



E@%

LESFT

LOCALTE

O O O O O *

Understanding the algorithm

How |G prioritizes content:

Based on user's interest
Recency of authors' posts
Relationship autor
Frequency of visits Interest Recency Engagement Following
How long users spend on |G

Source: LinkedIn

Content prioritized from friends, family and people users interact with on a regular basis
|G says: No preference to personal over business accounts

So: engage, video, post consistently, groups, paid advertising
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STEPS TO POST IN INSTAGRAM

FEED POSTS [ BOOSTING POSTS
—

REELS

-
e ]
v

S Co-funded by
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http://www.facebook.com/

STEP 1: INSTAGRAM

Go to instagram.com and log on

© instagram.com

Go g[e instagram X §& @ Q

Todo Imagenes Videos Noticias Libros i Mas Herramientas

Aproximadamente 18.920.000.000 resultados (0,22 segundos)

I
@ Instagram

hitps:/iwww.instagram.com

Instagram

Create an account or log in to Instagram - A simple, fun & creative way to capture, edi
photos, videos & messages with friends & family.

K1 Log in with Facebook
Creating an Account & Username | Instagram Help Center

® Hove you forgotien the pesswond?
Leamn Instagram account basics, including how to set your ..
You can also report content that you think s
Megelin your countey whthoutlogging i
Create an Instagram account | Instagram Help Center - '
You can create a new account from the Instagram app or .. oav
Iniciar sesion ““:‘:"‘ sty Don't have an account? REGISTER
htesbyeen Oood tmes. Ges e

Te damos de nuevo la bienvenida a Instagram. Inicia sesion para

A Q ® & @

Download the application.
Login 6 -
ﬂ ot it n—ln he

PR | P> Google Play

Welcome back to Instagram. Sign in to check out what your friends

Explore

Discover something new on Instagram and find what

Mas resultados de instagram.com »

» Main screenhome

ol Verizon @ 1151 AM '

© Instagram 74

Getting Started

Ei E

Find Facebook Friends Find Cc

85 bootstoroots
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STORIES

| Saen by 407

Co-funded by
the European Union

Source: NCATATTRA Youtube


https://www.youtube.com/@NCATATTRA
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POST a STORIE

Select “story”

4 Taponthecircle

WEre in your camera

S _ 2 andpost a Make a photo like if you |:> Tap on the white circle
containing your profile R

@ ) Instagam v

Stories % » Watch All

Swipe up the screen and
ery Ij;> Select the photo

coldmilefarmstead

Edit the storie:
add music,
stickers, text..}

QY A

2 views

coldmilefarmstead #cremello #apollo #morgan
#marganhorse #quarterherse

4 Upload it |

-

A Q ® O ! Co-funded by
= the European Union




% LLQLE:’I- Cx:
HIGHLIGHT a STORY

Add it to a new or
existing folder:
edit cover & name

Tap on your profile Select
1 picture and tap: Archive 3 Select the story
- the three lines or you want to

4 Taptheheart g
icon “highlight”

p ( ) g — 12:52 LT [ 12:30 lLTE -
- . o ? 15 November 10:48 am < Tite Add
Settings
( Instagram v i i
e ad 4 Stories archive v
o v Qe . =
=, bootstoroots R D - : '\3 lg
D Your Activity =
Getting Started 1 ) p D, i
0 oo
= 82 QrcCode
| CE oY Edit Profile &3
oots To Roots Fart
e Facebook Frisads Fndc ables and pastur [ saved Edit Cover
B cart Questions
i= Close Friends
+2 Discover People are about and
qiwlefr|t]yjulijolp
@ Update Messaging
als|dlflglhlilk]!
Bl z | xlclvibin|im K
123 @ space return
@ 9
\ J
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1,405 24.7K 1,968

Posts Following

% LﬁFT < pasturebird a - C**::
[=]c LOCALTE ox

327 2,707 240

Pasturebird
v

Promote Edit Profile

primalpastures, patspastured
rs

® View shop

Following v Message

This is how it
looks on your
profile

® ©& &

© Instagrnam v
Click on the other circles to Q, =) ‘\ m |

view the stories from other
accounts that you follow.

9:30 AM “ @ % 78% =

molly.t

Your Story bellurbanfar... thefreckled... olga_n_photo fair_sha

—
. s
{ »
3
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REELS

J1 pignic_farm - Audio original '_‘ ©Q Pignic
. L

-
@ Q
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Tap on the circle containing your profile ‘ ‘ Like Instagram Stories :
oose AT :
Tap on the (+) icon on the bottom "REELS" Yv the record button = white circle fOHOW'ng SCIEENS
upload video from your galleryby 10 edit, see preview
8 ‘Q Instagram 7 swiping up and select and share
Stories » Watch Al 1 or more videos sequence

< New reel

Audio
Lengh

Effects

Speed
Layout
Timer

Duel (5) share to Reels

QY W

Also share to Feed q
(@ Tag people
2 views
coldmilefarmstead #cremello #3 morgan Tag products
#marganhorse #quarterhorsg
v
= Co-funded by
() )
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ploring other reels on Instagra

1 pignic_farm - Audio original =~ @ Pignic
"

TURKIVE ULUSAL AJANSI
TURKIEH HATIONAL ABENCY

locallineinc FOLLOW Send Message A

276 publications 5298 followers. 1198 in a row
Local Line | The Sales Platform for Farms

@ localinsine

The all-in-one sales platform for farms and food hubs. & ‘4 #
» linkin.bioflocallineinc

©©00

Events Success Sto

“Thanks to +*
whoever
created

Local Line”

POV: Me managing
all my incoming
”

Updates Resources Book

This is how it looks on your
profile

Local Line
Services

Local Line

» 963

SUBSCRIPTIONS

Co-funded by
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< Photo <5)
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Liked by down_lo_lo, dnadickey and 49 others
ozarkpasturebeef #tbt to dropping of
lambs to one of ville's best restaurs
#chefalanrules and his team do some serious magic
with our beef and lamb. We feel anu'* to be able
to provide local restaurant
meat and even more fortunate lha' the p
community have huge appetites for it. Keep it up,
Fayettev

QA Q

o fresh

STEP 2

POSTS

@ creasmanfarms - Following
Creasman Farms

e drowning... this M

Farmers don't hav
time to complain, they adapt! Now

y day it's seems.
AotherNature
#OneExtremeToAnother #FarmLife

#CreasmanFarms #LocallyGrown
#AppalachianGrown

QY

@ Liked by jenathan and 38 others

@ creasmanfarms WATER CREW @ Last
A -

W

Iubortrmaparaon « Falzeng
Frackeg i

Iukatraspareas Green hasn Farwe hys
Bega™ prov
Alrecredrerram

A

[ackson_w Yprgwidaniam

Inw_gpra varsl

Tl M st sl oot hei sl aring
samc b o e (o] et Inave

< Q H

172 likes

Source: Asapconnections and Workbook of sacial
media for farm business
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http://../Downloads/SocialMediaWorkbookOnlineVersion.pdf

e .
POST In your FEED
Go to your profile and Select one or
1 touch the 2 multiple photos 3 Egit 4 Write a descrlptlop,tag

atl Verizon F 1:08 PM * o5%

.
Cancel All Photos Next and share it
bootstoroots v R D L -
< Caption Share
1 0 0 Find us at the Fayetteville
0 Bosts oll, Farmers Market this weekend
o9 Te 4 from 7am - 1pm! #eatlocal
a
Towts 3 =
Farm a Edit Profile
Tag People
Boots To Roots Farm P —
We provide locally raised vegetables and pasture- R
raised eggs to restaurants and consumers Lake Wedington  Lake Wedington Recreation
throughout NW Arkansas.
www.Boots2RootsFarm.com/ Facebook
— Twitter
bootstoroots v R D 9
Tumblr
£ Boots
¥ T A
Roots -
Farm ¥

a3
@

MACY,

Filter

Source: PDF Guide/Workbook of social media for farm business

Co-funded by
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http://../Downloads/SocialMediaWorkbookOnlineVersion.pdf
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BOOSTING POST
Choose a post of your
feed and select
promote or ad

2  Setagoal.
Tap next

3 Choose audience. | 4
Tap done

1

< = 1. Set Goal 2. Choose Audience
Cancel Outcome Next Cancel New Audience Done
]
What's Your Goal? 3y
More Profile Visits
More Website Traffic
° Location
More Promotion Views Radiu:
Of e DDt PUTICF™E on SO0 Teda K1 8
Age & Gender
25 — a5

Male
. Get help choosing your outcome Famale @

The National Center for

w Insights

Qv H

Liked by firandforest, mjfreemand and 157 others

org * 1-800-ASK-NCAT

Source: Youtube

Set a
bugdet &

duration

Ko
( * * TRKIVE
* TuRGE

tw **

Click on
create

promotion
3. Set Budget

< Review

You're All Set

u Preview Promotion
Outcome

Destination

Action Button
Audience

Budget & Duration

PayPal account
' (luke@arfreckledhenfarm.com)

Co-funded by
the European Union
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Go to your profile edit page

» Manage the
create a new page on Facebook Create shop

, catalogue
https.//ww.facebook. Business Manager Revise
com/business/shops

atl Verizon F 1:08 PM % 55% m X Edit Profile v accou nt
bootstoroots v R D L -
g . .
- 1 : 0 o Activate shopping on Instagram Choose a post tag
T the brand and the product

a
arm © & Edit Profile > Change Profile Photo

Boots To Roots Fa . forvillagers

i, i i ady Luck Flower Farm
We provide locally raised vegetables and pasture- Melrose < Settings < Business Lady Luck arm
raised eggs to restaurants and consumers - PR

throughout NW Arkansas.
www.Boots2RootsFarm.com/ Bootstoroots +2, Follow and invite friends Shopping

D) Your activi

ty Branded content
) settings

) Notifications Quick Replies
D) Archive

% Business Minimum age

Insights
£ Boots Travel Photographer db @ Privacy
2 To . D) vour activity © security
Farm s - Opinel Folding
Profile Information {0} Nametag B Payments Garden Knife 5
[ saved < nos

Page

)

- Account
$= Close friends @

Category y Vid @) Help
+8, Discover people
@ Avout

Contact Options (® Open Facebook . O v m

Logins
200 likes

forvillagers Another tool we've had for 15 years! We
use our #opinelknife for everything from harvesting
these beat-up collard greens that have... more

Profile Display

Co-funded by
the European Union



https://www.facebook.com/business/shops
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INSIGHTS

144

Foats

- e

NEW
CUSTOMERS
ARE WAITING
FOR YOU ON
INSTAGRAM.

Source: Youtube localline

'Y

e —_——————yr

NEW '\
CUSTOMERS
ARE WAITING
FOR YOU ON
INSTAGRAM.

Co-funded by
the European Union




o L&FT

LOCALTE

INSIGHTS

wi! Verizon ¥

1 Go to your profile and tap the three lines on the Seeyour ~ °
right top corner or select a storie/ post of your 2 insights
feed and click view insights
< Photo )
asapconnections € @ 19

@ asapconnections

Interactions
1,333 1,387

Posts rs Following

Profile Visits
ASAP
ASAP’s mission is to help local farms thrive, link Discovery
farmers to markets and supporters, and build healthy
communities through connections to local food.
asapconnections.org/events/business-of-farming-...
306 W Haywood St, Asheville, North Carolina
Follows
Edit Profile Promotions Contact
Reach

This post is doing better th#®5% of

Cx

3:07 PM

Insights

917

Xk
* TURKIVE ULUSAL AJANSI
* TURKIEH NATIONAL AGENET
. g

917

1,301

your recent posis~Promote~to reach a Impressions
wider audienc :W

New Experience CSA Fair  Farm Confe... Farm

Co-funded by
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Using Instagram to grow your farm business

| ®Locai Line

SOCIAL MEDIA SERIES PART 3

Using Instagram
to Grow Your
Business

July 2021

P Pl ) o0siis

Social Media Series Part 3: Using Instagram to Grow Your Business

452 suscrip

https://www.youtube.com/watch?v=U82qagrXiFKqg

Co-funded by
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https://www.youtube.com/watch?v=U82qgrXiFKg

2 LOFT QUIZ:

Which content for which insta tool?

=N

ST Co-funded by
B the European Union
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EXERCISE

Source: BN Co-funded by
Asapconnections BRI the European Union




Useful links

Tips and ways to use Instagram for small business
Presentation: Social Media Marketing for your Farm
Business

PDF Guide/Workbook of social media for farm business
Video: Social Media Marketing for Farmers

Video: How to Set Up Instagram for a Flower Business

& Optimise Your Instagram Profile for Growth

Video: @localline : Using Instagram to grow your business
Video: @NCAT: Using Instagram to grow your farm
business



https://sproutsocial.com/insights/instagram-for-small-business/
https://asapconnections.org/wp-content/uploads/Social-Media-Marketing-for-Farmers.pdf
http://../Downloads/SocialMediaWorkbookOnlineVersion.pdf
https://www.youtube.com/watch?v=AchIWfoLnTQ
https://www.youtube.com/watch?v=0hOyIT3LXvI
https://www.youtube.com/watch?v=U82qgrXiFKg
https://www.youtube.com/watch?v=enq1eH7wdxs
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